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THE PURPOSE OF THIS BOOK 

Pinterest is a fantastic source of traffic for most bloggers. Done right, it can be a 
real game changer, not only for increasing traffic to your website, but for reaching 
new audiences, researching trends and being current and approachable to your 
ideal audience too.  

In this guide I will walk you through how to set up your Pinterest Business Account, 
how to create your profile, how to set up your Boards, and then how to create pins. 
I will also go over a basic Pinterest Strategy and how you can set started with 
Pinterest.  

I will touch on Video Pins and how they work. They are one of the newest trends by 
Pinterest and a fantastic way to share your content on Pinterest.  

The aim of this Pinterest ebook is to help you to understand how Pinterest works 
and how you can use it with your blog or small business. Pinterest is my favourite 
platform at the moment and is the number 1 source of traffic to my blog.  
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ABOUT ME  

Before we dive into the content of this ebook, I thought I would take a quick 
moment to introduce myself to you so you know who I am, what I’m about and how 
I came to be a Pinterest user and ultimate Pinterest fan.  

Hi! My name is Carly Crawford. I have two 
daughters and one bonus daughter. 
Together with my husband we have moved 
around the world a lot. I am originally from 
Zimbabwe and my husband is South African 
but we now live in the UK.  

Being a Stay-At-Home-Mom was a privilege, 
but when the girls started school I had a lot 
more time on my hands, and so I started a 
blog. And the rest, as they say, is history.  

My blog, Mom Of Two Little Girls was born 
in 2016. I really had no idea what I was 
doing. I started on a free Wordpress blog 
and just wrote. I wrote from my heart, I 
shared my struggles and I celebrated the 
joys of motherhood. Eventually I started to 
take blogging more seriously. I took the time to learn the more intricate details of 
blog design, creation and promotion. I also did a copy-editing course and together 
with my blogging experience that led me to start my freelance business - Blue 
Media Edit. From there I now support other bloggers and small business by training 
them on how to blog, how to use social media, and how to use Pinterest.  

I’d always had a Pinterest account linked to my blog and I would randomly share 
pictures from my my posts to Pinterest, but I can’t say I really paid much attention to 
it.  Then I had one pin go viral and it opened up a whole new world to me - the 
world of Pinterest! Since then I have almost abandoned the various social media 
platforms as a source of traffic to my blog, and I focus most of my blog promotion 
on Pinterest. I not only use Pinterest to drive traffic to my blog, but I use it to drive 
traffic and potential customers to my freelance business too.  
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AN INTRODUCTION TO PINTEREST 

The most important thing to remember about Pinterest is that it is a search engine. 
It is not a social media network. In fact, it operates in a very similar way to Google 
except that it uses images to attract people. Just like Google, Pinterest also makes 
use of keywords, SEO and image optimisation. Pinterest is a very visual platform, 
relying on great images to entice users to click through to your website. Users 
browse Pinterest and search for things in a very different way to how they use 
Instagram, for example. It’s important to understand how people use Pinterest in 
order to benefit from it.  People don’t go on to Pinterest and type in brand names. 
That’s not what they are there. They are far more likely to search for what they are 
looking for i.e. brown leather handbag, rather than Gucci handbag.  

Once you have mastered the art of creating pins and have developed a Pinterest 
strategy, you will never look back. In this eBook I will lay out exactly how to use 
Pinterest for bloggers and small businesses.  

Pinterest is a great source of referral traffic. Since I started actively investing my time 
in using Pinterest to promote my blog content, the traffic to my website has more 
than doubled in six months. Pinterest is now the number 1 source of referral traffic 
to my blog, responsible for over 70% of my page views.  

Please note that everything in this eBook applies to any small business website as well. The 
content is applicable to all web pages and arGcles. It is not just for blogs, although for the 
purposes of this eBook that is what I’m focusing on. 

Why Do You Need Pinterest For Your Website?  

So many people mistakenly think Pinterest is a social media platform, but it’s 
not. Pinterest is a search engine. People use Pinterest in a very different way to how 
they use Facebook and Instagram.  

Think of Pinterest rather like an old-fashioned paper-based file or folder with 
different dividers in it. The dividers are the boards within your Pinterest account, and 
the pins themselves are the pictures and article you cut out of the magazines 
because they inspire you, or because you want to refer back to them in the future.  
Twitter, Facebook and Instagram used to be a great source of referral traffic for 
blogs. And let’s not forget the glory days of StumbleUpon too! For whatever reason, 
blame algorithms or maybe just the flood of blogs on the internet. Whatever the 
reason, after 2018 we saw the reach of blogs and pages take a huge hit. We all 
realise that ultimately Facebook wants you to pay them to boost your post to reach 
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a wider audience. They are a business, and that’s great, but Pinterest can still offer 
you a better reach, for free.  

Done right, Pinterest can still give you great referral traffic for Free! Yes, it does have 
the promoted pins function, and yes, I’m sure that they too will move towards a 
similar model where you will need to pay for higher reach figures. They are a 
business after all. However, it is still possible to get great referral traffic to your 
website using Pinterest, without having to boost every single post.  

To get started on making this happen for your website, you need to start at the 
beginning by setting up a Pinterest Business Account for your website.  

But first, here’s a little mindful intention - your blog is a website!  

If you’re a blogger you’ll know that irritated feeling when people dismiss your blog 
as inconsequential. When someone says, “Oh it’s just a blog, not a website.” It 
makes me so mad. Your blog is a website. End of discussion. For the purposes of 
this ebook, I will now be referring to your blog as your website because it means the 
same thing and everything I teach you applies to websites of all niches and designs.  

The concept applies to products, as well as to blog posts and pages so whatever I 
say going forward applies to all those.  

When e-commerce stores, or websites built specifically to sell something consider 
why they should have a blog, well SEO and Pinterest are why. You can write blog 
posts about your products and the ideas, themes and styles. Sharing those posts 
drives traffic to your site, and sharing them on Pinterest brings people to your 
website and store.  

So come on then, let’s get you set up on Pinterest!   
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CHAPTER 1: How to Set Up a Pinterest Business 
Account for Your Website 

You may have a Pinterest account already set up. If you do, I would still urge you to 
go through this list and make sure you have completed all the actions. This will 
ensure that your website’s Pinterest Business Account is set up correctly to give you 
the best chance of achieving good results.  

Step 1: Make sure you create a Business Account 
You can keep your personal account for personal use, but if this is for your 
website, you need to set up a Pinterest business account. A business account on 
Pinterest is free, so go ahead and set it up.  

I recommend you use your brand name to create your Pinterest username so that it 
aligns with the overall branding of your website.  

If you already have an account set up for your website but you set it up as a 
personal account, you can convert it to a Pinterest business account for free. Go 
ahead and do that now and then you can come back to this list and carry on with 
the actions.  

Step 2: Claim Your Website 
Under ‘Edit Settings ‘, you will see the option to ‘Claim Website’. If you click on here 
it will take you to the step by step instructions required to claim your website.  
Claiming your website means you are linking your website URL to your Pinterest 
Business Account.  

Note: It’s also possible to link your Etsy, Instagram and your YouTube accounts, but 
for now you don’t have to.  

You will be required to add a meta tag or HTML code to your HTML file in your 
website. As with many things there are plugins you can use to add code to your 
header tag etc. It’s not as scary as it sounds for all you technologically timid 
bloggers. Simply search plugins for ‘Insert Headers and Footers’ and you will be 
given a few options to choose from. Alternatively if you’re good with coding you 
can do this without a plugin. If you get stuck, please do give me a shout, I will be 
happy to walk you through it.  
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Step 3: Apply for Rich Pins  
This is a really cool function by the Pinterest Developers.  
Having Rich Pins enabled on your account means that your pins (images) will 
provide more information to users scrolling through the images thrown up by their 
search terms The information is shown directly on the pin itself. This information is 
shown above or below an image in bold writing.  
Rich pins also allow all pins created and linked to your site to update 
automatically whenever you change the details of that post. This applies to recipes, 
products and articles.  

For example, if you were to sell a really cool product i.e. a purse priced at $20, and 
then you change the price of that post on your website at any point to $25, then the 
old pins you created will automatically update with the new price. This is awesome 
because it means you don’t need to go back and update your old pins, because 
who has time for that? No one. We’re building a business here! Right?!  

For bloggers you will be specifically looking at the article rich pins. By activating 
Rich Pins for your blog post it will automatically update the Title, Author and other 
metadata associated with your blog post.  

Follow the steps below to activate Rich Pins for your website’s Pinterest business 
account:  

1. Go to your WordPress Dashboard, then to your Yoast Plugin.  
2. Click on Social, and then the Facebook tab. (Don’t ask, just do it as Pinterest 

works with Open Graph and this is how you activate it in WordPress.)  
3. Make sure the Open Graph meta data tag is switched to Enabled. 

After this you need to validate your Rich Pins:  
4. Choose any page on your site that you've added metadata to. Enter your 

chosen URL below and click Validate. 
5. Please check the metadata and if you need to correct any problems, do it 

now. 
6. Select one of three options depending on how you marked up your page: 

- HTML Tags, if you used Open Graph or Schema.org formats. 
- Shopify, if you have a Shopify site. 
- oEmbed, if you used oEmbed format. 

7. Click Apply now.  

And that’s it. Technically your Rich Pins should show up within the hour. 
If your page can't be validated, it means the required metadata wasn't found on 
your page. I’d recommend you go back and try again and check the code was put 
in correctly.  
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You only need to go through this whole validation process once. After that the 
process will roll out automatically for all pins linked to your website.   

Step 4: Set up your profile image  
Set your profile image up in settings. I would strongly suggest you use a good 
quality head shot picture of your face, rather than your branded logo. Pinterest 
research shows that users still prefer to see the face behind the brand as they find it 
more relatable, unless you’re a man. I don’t mean to be sexist, but in depth 
marketing research shows that Pinterest is a very female dominated platform. Men 
who use Pinterest should include some other type of content in their profile picture, 
such as a group picture of their family, their pet or their product. Please don’t shoot 
the messenger, this is just how it is for now.  

Your Pinterest profile image size should be 180 x 180 pixels.  

You can use Canva to create your profile image and crop it to the correct size.  

Step 5: Craft a Profile Description 
Craft a profile description that is keyword rich and that will help people know what 
your profile or brand is about. Keywords are the words you use that will help people 
find you e.g. Mom Blogger, Parenting, Lifestyle, Travel, handmade jewellery, etc.  

You can also add Hashtags in your profile if you want to. However there is a 
character limit for your profile description. You need to keep the description of your 
profile to a max of 160 characters. 

Remember, Pinterest does make use of SEO so try to use SEO keywords that align 
with your brand without keyword stuffing though.  

SEO stands for Search Engine OpGmisaGon. In simple terms, this is how you opGmise 
your content to be found on search engines. You want to have a strong SEO in order 
to rank high up on Google and Pinterest search engines when people are searching 
for the content you have created.  
If you want to learn more about SEO, contact me for a training session.  
Use this code SEO4ME you will get a 10% discount on the training session if you 
purchased this book.  
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Step 6: Create Some Boards  
Go ahead now and create at least 5 Pinterest Boards. These should be boards that 
you will pin both yours and other people’s content to. Ideally you want to have a 
minimum of 10 boards, but just to get started go with 5. You can add more later on.  

Make sure that your boards are aligned with your website content. e.g.  if you are a 
travel blogger based in the UK, you could create 5 different boards about travel, 
i.e.  

• Family Travel in the UK  
• Days Out in the UK  
• Travel Accessories  
• Travel Guides  
• Europe Travel  

Each of these boards should have a description with keywords in them and at least 
three hashtags in that description.  

Then go ahead and add some pins to these boards. I would recommend a minimum 
of 10 pins per board. Pinterest have a handy feature where they suggest pins you 
could add to your board when you create it. Their algorithm will use your board title 
and keyword description to suggest pins that would fit your board, you can pick and 
choose the ones you like. Every time you select certain boards and dismiss those 
that aren’t relevant, you’re helping Pinterest to know what content that board is 
about.  

Adding pins to your board is important. Initially you will add other people’s pins to 
your boards just to get started, but as you go on you will want to add more of your 
own pins to your boards than those of other people’s.  
Don’t worry about creating board cover images at this point. You can come back to 
this at a later stage if you want to have board covers.  

Step 7: Create A Pin Template 
A pin template is a pin design. By creating a pin template, you will be able to brand 
your pins. This helps your pins to stand out and be recognised as yours, and it also 
helps to save time when creating your pins going forward. See the next chapter on 
Creating Pins for more details on this.  

Canva has some amazing Pinterest templates that you can customise yourself.  They 
follow the correct image sizes etc so you don’t need to worry about that either.  
Alternatively, there are a number of other places you can buy ready-made Pinterest 
template designs. These include freelance graphic designers, Pinterest managers, 
and even Etsy – they have some great pin templates to purchase at extremely 
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reasonable prices. All are customisable and a really great option if you’re wanting to 
kick your pin designs up a gear.  

Top Tips for Pinterest Images:  

• Make sure to add your brand name or your web address to the pin so that it 
will always be branded as yours: i.e. @bluemediaedit 
or www.bluemediaedit.com  

• If you are going to add your logo, don’t put it on the bokom right corner as it 
may be covered by the Pinterest Logo at Gmes.  
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CHAPTER 2: Pinterest Image Sizes 

Canva is a great resource to get started if you’re not a graphic design whiz. They 
have a number of free templates available for you to use to get started, and you can 
personalise these with your brand colours, fonts, etc.  

Profile Photo Size 

Your Pinterest profile photo is one of the most important images that you use on 
Pinterest because it shows up with each pin you save. Your Pinterest profile image is 
round; however, you can upload a square photo and Pinterest will crop it for you. 
Remember your Pinterest profile photo shows up next to ALL your Pins in users’ 
news feeds and is rather small, so don’t overcrowd it. Keep it simple, clear, and 
unique. 

The ideal Pinterest profile photo size is 600 x 600 pixels. The minimum size is 180 x 
180 pixels. 

Marketing and branding professionals recommend that you should use your face as 
a profile picture, rather than your logo. Using your face makes your account more 
open and friendly to users than a branded logo as your profile picture. Interestingly, 
research has shown that if you are a man using Pinterest, a profile picture of you 
with your family or pet, or main product (i.e. a motorbike, or travel picture) make 
your profile more attractive and less threatening to female dominated audience of 
users of Pinterest.  

Board Cover Sizes  

There is some debate about whether you need board cover images at all. They 
don’t really matter to users, but if you want to make your account look well branded 
and uniform them sure, go ahead and create your board covers.  
The optimum size or board cover images is either 200 x 200, or 600 x 600.  

To upload a board cover, you would create the image and then upload it as if it is a 
pin. Don’t forget to add a description and URL to your board cover that relates to 
your website, they are pins after all and you never know, it might send traffic to your 
site so there’s no reason not to do it properly. Or more details see How to Create A 
Pin below.  
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Pin Image Sizes 

Whilst you can add any images to Pinterest as pins, vertical images work best and 
are the most popular when it comes to getting those repins, saves and click-
throughs. #Goals 

Infographics / Giraffe Pins 

Let’s be clear, Pinterest do not like long pins, longer than the 2:3 ratio because they 
take up too much space. In order for them to not be cropped to viewers by 
Pinterest the pin itself needs to provide additional value to users. With that in mind, 
Infographics should make sure that have useful information that is valuable to 
readers. This is usually for pins with step by step images, or instructions. In that case 
you could use a 720 width, sticking to the 2:3 ratio to avoid getting cropped that 
would mean your pin should be 720x1080.  

As always, test it out and see what works best. Don’t just use long images or stretch 
content out. If it’s not providing value, it won’t do well.  

Video Pins (New Feature)  

Static vertical pins have dominated Pinterest for years, so when they released Video 
Pins everyone assumed that they had to be vertical too. However, Simple Pin Media 
did some research on this and determined that actually square video pins do well 
because they display better than vertical video pins on mobile phones taking up the 
middle of the screen whereas vertical pins show up side by side.  

I would recommend playing around with the sizes to see which format works best 
for you. With that said, the two image sizes for video pins to try are:  

Vertical: 900 x 16 (slightly longer than images)  
Square: any square template.  

Videos should be no longer than 40 seconds max, and you don’t need to bother 
with audio. It makes very little difference if you add audio or not.  
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CHAPTER 3: Create A Pinnable Image 

In the previous chapter I covered how to get started on Pinterest by setting up 
a Pinterest Business Account for your blog or website. If you’ve ever wondered how 
to create a pin on Pinterest, I’m now going to tell you exactly how. There are certain 
SEO elements you need to include in your pin creation that will give it the best 
chance of ranking on Pinterest and driving traffic to your blog or website. Ultimately, 
this is the goal.  

I’ve made this step-by-step guide for how to create a pin on Pinterest as simple as 
possible, because it is.  

What software should you use to create pins?  

Honestly, this is up to you. If you have fancy graphic design software at your 
disposal then use it. However, if you don’t, don’t stress because Canva is free and 
awesome! There is the free version of Canva, or you can upgrade to the Canva Pro 
version which is totally worth it in my opinion.  

Canva is a great tool to use to create Pinterest graphics. Not only do they have the 
optimum size templates already built-in, but they also have a whole host of 
different, easy to use design options that will help you create the perfect Pinterest 
pin.  

When creating pins, always remember that a large number of Pinterest users are 
accessing Pinterest on their phones. Make sure your text is clear, not fuzzy, and that 
you have good quality images in them.  

In early 2020 Pinterest dramatically changed their algorithm sending many Pinterest 
users into a flat spin. They decided to put significantly greater emphasis on creating 
fresh pins rather than reusing the same old stock photography images that everyone 
uses. This has put greater pressure on Pinterest content creators, but more about 
this in Chapter 6 where I discuss a Pinning Strategy. 

Good Pin Design  

Your pins should follow the basic design guidelines, but really, creating a couple of 
templates that convert and then reusing those for all your pins is the way to go. As I 
said before, you could try your hand at designing them yourself, or you could buy 
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some pin templates and then just edit them with the words and images that relate 
to your post.  

If you are going to design them, here are some tips to follow:  
• Include text that is bold and easy to read without being overpowering of your 

image, if you use an image. You can use up to 3 different font styles within 
one image, but make sure they do complement each other.  

• Your image should be clear, high quality and relevant to the post you are 
advertising.  

• Add your brand name or website to the pin. This helps to prevent image 
theft particularly for those selling products they have created themselves.  

Top Tip: Before downloading the image, make sure you have named it with the 
keywords of your pin.  

Where to Source Your Pin Images From  

Finding the right images to use to promote your blog post can be a pain. You can 
source stock images from a whole host of free stock image libraries, and these will 
work perfectly well on your blog, on Google, and on social media. However, as I 
mentioned, Pinterest recently stated in clear and no uncertain terms that they will 
favour fresh pins. What they mean by that is they prefer images that are new to 
Pinterest rather than 500 bloggers all using the same stock image and slapping their 
own text on it to promote different blog posts on Pinterest. 

I guess this is good news for stock image photographers as everyone will be 
wanting to buy their own branded stock images to try to remain unique. If you’re 
looking to find stock image resources, I’d recommend the following options:  

• Etsy – you can buy packs of images that are all in the same colour scheme, 
genre etc.  

• Commission your own stock images. There are 1000s of freelance 
photographers who are awesome at styling images to your personalised 
specifications.  

• Take your own. 
• Sign up to pay for stock image libraries on a monthly basis. These are fab, 

but there is still a chance that others will be using similar images to you.  

You’re ready to upload the pin to Pinterest. 
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CHAPTER 4: How to upload a Pin to Pinterest 

You’ve created your Pinterest Business Account, set up your profile, created some 
boards, and even designed a few pins. It’s time to upload your pins to Pinterest!  

Now, there are two ways to do this. The first is to add the pin as an image into your 
blog post or product. This is a good option as Pinterest do love it when people pin 
images directly from websites. However, in my experience too many pinned images 
in a blog post can appear messy and too ‘in your face’. It can end up distracting the 
reader from the actual content of the post itself. I will come back to this option at 
the end of the chapter though. For now, let’s press on with uploading a pin directly 
to Pinterest.  
  

Uploading a Pin Directly to Pinterest 

Step 1: Open Pinterest  
On the top righthand side of your screen you will see a red + button. Click it and 
select “Create Pin”. You will see this window open on your screen:  
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Step 2: Upload the image you created earlier.  
You can either upload the image from wherever it is saved on your device, or you 
can drag and drop it in the application. As it says, they recommend you use high-
quality images, a .jpeg file that is less than 32mb or, for video, a file that is an .mp4 
file less than 2GB.  

Step 3: Add your title.  
When creating your pin, it’s imperative that you add a title to your pin. This title 
should naturally include your Pinterest keywords.  

When adding the title of your pin the first 30 characters are the most important so 
try to get your keyword in there.  

Step 4: Add a Pin Description  
When considering what to put in the description of your pin, again you should add 
keywords that clearly tell the user, and Pinterest, what that pin is about. You can use 
up to 500 characters in your description but the first 50 to 60 are what will show up 
to users and so are the most important  

Should you use Hashtags on Pinterest?  

If you want to add hashtags to the descripGon of your pin you can do so. The 
recommended number of hashtags is about 5 to 9 hashtags. However, you won’t be 
penalised by the algorithm for not using hashtags on Pinterest.  

In my opinion, I strongly suggest that you do. It’s not going to hurt, but it might help 
so why not? Pinterest does have a way to suggest what hashtags you use, and I 
would recommend niching down when you do this. BUT, it’s not a funcGon that 
works all the Gme so you’re beker off doing your hashtag research ahead of Gme.  

Step 5: Add a Destination Link 
You must include your destination link to your pin when you create a pin on 
Pinterest.  Be it a video pin or an image pin, don’t forget to add the destination link 
of the post or page you want the pin to link back to on your website. It’s this link 
that will send the traffic to your site, otherwise you’re just uploading an image to 
Pinterest with no where for it to link back to.  
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Step 6: Publish or Schedule 

You then get the option to either publish immediately or schedule the pin to publish 
later. What you do here is up to you.  

If you already know what time your pins generally perform best, then choose that 
time. If you don’t then select the publish immediately button.  

Unfortunately, learning what time works best for your content is something you have 
to learn through trial and error and simply using the platform. It also depends on 
where your audience are i.e. what time zone they live in. America still has the 
highest number of users on Pinterest. I will cover more on this in Chapter 6. 

Step 7: Choose the board you want to publish to 

If you selected Publish in Step 6, as soon as you select the board you want the pin 
to go to, it will publish.  

If you chose to schedule the pin, then it will be scheduled to go at that time.  

Step 7 can actually be slotted in at any point during this process, but I prefer to 
leave it to the end.  

Pinning Directly from Your Website 

Pinning from your website means you would have embedded the image you 
created into your website blog post,  page or products. 

This image would then be shared to Pinterest by yourself or by your reader either by 
using a Pinterest extension on their browser (such as Google Chrome), or by using 
the social sharing buttons that are provided on the website. These buttons work 
similarly to sharing posts to Twitter, Facebook, Email, etc.  

When you load the image into your website, ensure you have filled in the correct 
alt-text of the image and that the image has the correct title.  

When you choose the option to pin to Pinterest, you usually have to choose from all 
the images that the browser can see on the post. Select the Pinnable one you 
created specifically for Pinterest from the options presented to you.  
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You will then be taken through to your Pinterest account and asked to choose which 
board you want the pin to go to. Once you select the board, that’s it, your pin is 
pinned.  

At this point I strongly advise you to go find that pin in your Pinterest account (it 
should be the most recent one you pinned) and edit it immediately. This will then 
allow you to edit the details of the pin so you can add the title and description.  

Most of the time, in my experience, this information does not pull through from 
your website and it’s for this reason that I prefer to upload my pins directly to 
Pinterest rather than going via my website. Having the images in your website to 
be pinned by your readers is still a good option though especially if your content 
is something people want to refer back to again and again such as recipes.  

How to Upload a Video Pin to Pinterest 

Video pins should follow the same layout and size as image pins. The same 2:3 
ratio should be applied. When creating a video pin, the details of the video file are 
as follows:  

• File type: mov, .mp4, .or .m4v format videos. 
• Maximum file size: Add files up to 2GB maximum size. 
• Video length: Pinterest recommends a minimum of 4 seconds up to a 

maximum of 15 minutes 
• Aspect ratio: Pinterest recommends making your Video Pins square (1:1) or 

vertical (2:3, 9:16) in size. You should also note that they recommend that all 
Videos are shorter than 1:2 (width: height), and taller than 1.91:1 aspect ratio. 
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CHAPTER 5: Pinterest Boards 

If we think back to the analogy of Pinterest being like a paper-based folder, then we 
should think of our Pinterest Boards as the dividers of your file. Each board should 
be unique, have a specific purpose and ideally match the categories of posts that 
you have on your website or that match how you separate and categorise your 
website content.  

Ideally you should have at least 10 boards that are relevant to your niche. I can’t 
stress this importantly enough:  
• If you are a fashion blog, you don’t need to have a board about garden tools.  
• If you are an interior blogger you don’t need to have a board about baby clothes.  

Your boards should always be relevant to your niche.  

If you want to use Pinterest for personal reasons, then I strongly suggest you open a 
separate personal account and in fact this would be a good idea to do anyway so 
that you could look up certain things on Pinterest without it skewing the results 
Pinterest shows you on your Pinterest business account.  

Board Details  

Just as with pins, boards have certain details that you need to fill in to help Pinterest 
understand what your board is about. A name, a description and a topic.  

Step 1: Board Name 
Your Board title should be keyword optimised. Think about what this board is for 
and is that title something people search for i.e. Baby Names, Days Out with Kids, 
Toddler Clothes.  

Step 2: Board Description  
Here you get a few more characters and opportunity to add your SEO keywords into 
the description of the board. Try to make it sound as natural as possible, don’t 
keyword stuff your description.  

You can also add some relevant hashtags in to the board description too. Don’t go 
crazy here, the key is ‘relevant hashtags’.  

 23
By Carly Crawford



Step 3: Board Topic/Category 
Pinterest gives you quite an extensive list to choose from to categorise the topic of 
the board. Try to find one that fits your board, but if you can’t they do offer you the 
option of selecting ‘other’.  

Step 4: Add Dates 
This is a new feature on Pinterest. I believe it’s mostly to help Pinners with seasonal 
content. You are able to set the start and end dates that you want the board to be 
active. It’s great for getting a head start on pinning and then closing the board off 
once that specific holiday is over. Until Next Year! 

Step 5: Board Cover  
Setting a board cover is entirely optional. You can either create a new board cover 
image and upload it to Pinterest and then set that as the board cover (See optimal 
sizes in Chapter 2), or you can pick an image from the existing pins within that 
board and then set that as the board cover.  

I’ve listened to a lot of advice regarding board covers and honestly, they are not 
necessary unless you’re wanting to create a curated look and feel for your account. 
Personally, I don’t have the time to spend doing this and so I don’t. However, it is an 
entirely personal decision.  

Step 6: Visibility  
Occasionally you might want to create a board and keep it secret. You can turn this 
function on and off as and when you like in this section. You can invite someone else 
to share the secret board with you, however any pins you add to the board, or pin 
out of the secret board won’t count in terms of that pins reach. The owner of the pin 
won’t get any notifications about you saving it either.  

Step 7: Personalisation 
If you want pins similar to those you have saved to this board to be suggested to 
you and show up in your home feed, then you should tick the box here. This is 
useful if you are really niche and inspired by other people’s content that is similar to 
your interest here.  

Step 8: Collaborators - Personal Board, or Group Board  
You are given the choice to add collaborators to your board. By doing this the 
board would effectively become a group board.  
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You can choose to allow other Pinterest users to request to join your board. For 
more details on Group Boards refer to Pinterest strategy section.  
To add someone to a group board you would invite them either by using their 
Pinterest username or their email address.  

Once you have completed all those steps your Board is optimised. You then need to 
start adding pins to the board. I would recommend that whenever you create a 
brand-new board you should immediately pin 10 relevant pins to your board 
Pinterest does have a really handy feature where they recommend pins that would 
fit your board. Obviously, it would be best if you had 10 pins of your own to pin to 
the board, but initially this isn’t always possible when you’re just starting out.  

Group Boards  

Group Boards are boards that are usually owned by one Pinterest account but have 
a number of different collaborators that share the board. Usually the owner of the 
board will set up rules that collaborators have to follow, for example a rule might 
state that for every pin of yours that you add to the board, you must repin out two 
pins from other collaborators. The idea is that you are helping increase each other’s 
reach.  

What do I mean by reach? 

Well, reach is how far your pin has travelled on Pinterest. How many people have 
seen it and engaged with it. When you check on this using your Pinterest analytics 
you want to check on the Impressions - how many impressions your pin got. 
Generally pins that have been repined a lot more will have a high number of 
impressions aka, reach.  

Participating in group boards can be a good thing however there isn’t really an 
automated way to control how the boards are used and quite often they can be 
open to abuse by people who consistently add their pins to the group board 
without pinning out. Also, there is no guarantee that your pin will be the one picked 
to be repined out. This all comes down to the other users personal preference. 
However this is another reason to have a good and attractive pin design.  

The other way that group boards are used is as an idea sharing pot, for want of a 
better metaphor. You could share a board with 3 or 4 other people and have a 
specific topic in mind. For example if you are a wedding photographer, you could 
have a group board with your prospective bride and her maid of honour. You could 
all then add photography style suggestions into the board and leave comments to 
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each other about your ideas. If you were to keep this board as a secret board with 
only the collaborators allowed to see it, then it wouldn’t necessarily help your 
Pinterest strategy,  but it’s a good way to use boards for your business.  

Extra Board Features 
Delete, Archive & Merge: 

• Delete – does what it says, you can delete the board. This would result in all 
the pins from that board being deleted from your pin count too. I would 
never recommend you do this. If you no longer need that board simply make 
it secret and forget about it.  

• Archive – this is also a better option than delete. By selecting this function 
that board will be hidden from your profile and Pinterest will stop 
recommending pins to you that would fit that board. You can unarchive it at 
any time if you do decide to go down this route.  

• Merge – This is one of my favourite features. If you find that you have two 
boards that have similar content that could fit into one board, then you can 
merge the two together. When you select the merge option you will be asked 
to pick the board where you want to send all the pins to. Choose the board, 
and then select the option to Move Pins and Delete Board. It’s that simple.  

Sections:  
You are able to further divide up your boards into sections. This would be useful for 
large boards, e.g. a Travel Board could be categorised into different regions, or 
types of activity. 

Whilst this is fine for looking aesthetically pleasing, there is some belief that by 
adding pins directly into sections within boards they don’t perform as well. I tested 
this, and I have to say that I do think there is some merit to this idea. I don’t use 
board sections on my main boards for this very reason.  
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CHAPTER 6: Creating A Pinterest Strategy  

To get any traction on your pins you do have to define your Pinterest Strategy. It’s a 
bit more complicated than just adding a pin to Pinterest and sitting back to watch 
all that traffic flow in. You need to do a bit more work unfortunately.   

In this chapter I’m going to cover a few do’s and don’ts and offer some solutions to 
how to find a strategy that works for you. 

Start a Pinning Strategy 

These are some of the best pieces of advice I have when it comes to starting out 
with a pinning strategy. 

1. Pin the same pin up to 10 times on 10 different boards.  
2. Pin other people’s pins (but not more than your own).  
3. Leave at least 5 days between repins of the same pin (You could use a 

scheduler app such as Tailwind to manage this.)  
4. Only Pin to relevant boards.  
5. Create up to 3 different pins per blog post or product using different pin 

designs. Each pin x 10 = 30 pins of that post.  
6. You can create pins for old posts, and you should.  Follow the above 

recommendations.  
7. FRESH PINS are what Pinterest wants. This means using images that have 

never been used before. This is why you should invest in personalised stock 
imagery or get better at your own photography.  

8. Do use Group Boards to share your posts to, and find other posts to repin 
out. This increases your exposure. 

9. Do try to grow your following by following other people in your niche.  
10.Consult your Insights to see what is working and what is popular.  

Over time you will be able to tweak it and get to know what works well with your 
content and your audience.  

Another thing that is important to remember is that Pinterest works really well for 
seasonal content. Things like Easter, Christmas, Mother’s Day, Summer Holidays etc. 
However in order to benefit you ideally want to start pinning seasonal content 
about 6 weeks before the peak of that season. So you would start pinning Christmas 
content in early to mid-November.  
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Use Google AnalyGcs to see what pins are driving traffic to your website. Examine 
those pins. Create new pins to the same posts. If they do well then, it’s the content 
and you should conGnue to create new pins to further promote these posts. If it’s not 
the new pins driving traffic, then repin those popular pins to relevant boards but 
make sure you leave about 6 months between the last round of pin sharing and the 
next round.  

What Not to Do 

1. Don’t repin your own pins back to back.  
2. Don’t pin irrelevant posts to your boards. If you want to pin something that’s 

not in your niche or doesn’t fit any of your boards at all, then use your private 
personal account instead.  

3. Don’t use the same images over and over and over again. Remember - Fresh 
Pins 

Scheduling Apps  

Going back to what I said above about making sure you spread out the intervals 
that your pins are pinned out and scheduling them in advance, there are a number 
different scheduling apps available to help you to manage this. Hootsuite, Buffer, 
Viraltag and Tailwind. Of those, only Buffer and Tailwind are official Pinterest 
partners, endorsed by Pinterest themselves.  

Personally, I use Tailwind. I find them to be easy to navigate, the scheduling tools 
are great offering you interval spacing, board integration and drag and drop 
editing. They help to maintain your Pinterest Strategy and also offer great reporting 
functions to help you keep track of what’s working and what’s not working.  

They also offer Tailwind Tribes which operate in a similar way to group boards but 
offer more diversity.  

I hope these strategy tips help you in your pinning journey. Remember, Pinterest is a 
long game. You will see some immediate results, but the best results will only be 
noticed in the long term.  

http://shrsl.com/2a8xq


CONCLUSION 

The aim of this guide is to get you set up on Pinterest and started on your Pinterest 
journey by hitting the ground running. Setting up your account and understanding 
the basic components of your account is important to great a solid foundation for 
your Pinterest growth.  

After using the platform to promote your content for a while you will start to see the 
benefits. I do need to remind you that Pinterest is a long game. The rewards might 
not be instant like with social media platforms, but like I said, Pinterest is not a 
social media platform, it is a search engine.  

I hope you have found this guide useful and informative. If you do have any 
questions please do email me at info@bluemediaedit.com.  

Anyone who purchases this ebook will get a 10% discount from a 1-2-1 Pinterest 
Workshop with me. Email me to book it and let’s up your Pinterest passion!  

If you could take the time to follow me on Pinterest and on my social media, I would 
really appreciate it, as well as leaving a review of this book.  

Thanks everyone, and remember to stay safe out there.  

Kind regards,  

Carly 
CONNECT WITH ME 

If you’d like to connect with me please follow the links below to connect with me on my 
freelance website and social media accounts.   

www.bluemediaedit.com 

Pinterest: @bluemediaedit  
Facebook: @bluemediaedit  
Instagram: @bluemediaedit  
Twiker: @media_edit  
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